
     Facebook Analytics Report

                       June 1st to June 30th, 2016

            



June 141

May 120

(January) Organic Paid Unlike

(December) June 103 38 14

May 67 53 7

PAGE LIKES

Increase in Likes

Organic v/s Paid

Demographics of Fans
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December

45,000

June 283,526

May 273,891

Organic

December 35,000

January 55,000

Organic Paid

June 14,008 269,518

May 15,188 258,703

REACH

Total Reach (Comparison)

Organic v/s Paid

Demographics of Audiences Reached
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Avg. Reactions Avg. Comments Avg. Shares

June 88 1 11

May 77 1 13

Post Clicks

June 7.00%

May 6.00%

ENGAGEMENT

Likes, Comments, Shares

Engagament Rate

Demographics of Audiences Engaged
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External Referrals

OTHERS

Pages you Watch

Posts Performance

Tab Visits




